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LOGO
A logo is a companies most important brand asset. Therefore it is imperative to ensure 
that SN Photography is presented in the correct way. Please follow these guidelines and 
be respectful to our brand. 



LOGO ANATOMY
The logo is considered to be a combination mark, 
that consists of both word mark and a letter mark. 
This will give you the flexibility of using both 
together or using the letter mark by itself across 
various applications. LETTER MARK

WORD MARK



LOGO COLOUR
There are four variations of the logo to ensure 
legibility and optimum reproduction quality in all 
printing and digital needs.

FULL COLOUR
There are 2 variations of the full colour logo  
CMYK/RGB and CMYK/RGB  reversed. This allows 
for the full colour version to be used on a light or 
dark coloured background. 

SINGLE COLOUR
When choice of colours available  is limited choose 
to use the Mono / Mono reversed colour versions. 

MONO

MONO REV

CMYK REV / RGB REV

CMYK / RGB



MONO

WATERMARK 30% OPACITYWATERMARK 40% OPACITY

MONO REV

CMYK / RGB

LETTER MARK
Where relevant the letter mark can be used by 
itself. There are 3 variations of the letter mark to 
ensure legibility and optimum reproduction quality 
in all printing and digital needs.

FULL COLOUR
The full colour version can be used on a light or 
dark coloured background. 

SINGLE COLOUR
When using the letter mark to watermark 
photographic images use the MONO / MONO 
reversed colour versions. On lighter images use 
the MONO letter mark at 30% opacity. For darker 
images use the MONO REV at 40% opacity.



USING OUR LOGO
For optimum reproduction and legibility across 
multiple communications, it is important to pay 
attention to the clear space and minimum sizes.

CLEAR SPACE
The clear space around the logo is the height 
and width of the lower loop in the S of the letter 
mark. These clear space requirements have  been 
accounted for in the supplied logo files. The more 
clear space the better.

MINIMUM SIZE
To preserve legibility, the logo should never be 
printed smaller than 30mm wide and should  
never appear in digital formats less than  
200 pixels wide.	

NOTE: Example shown may not appear on  
screen to scale.

CLEAR SPACE

MINIMUM SIZE

30mm



COLOUR
Colour plays an essential role in our visual identity. The following colours have 
been selected to use in SN Photography communications. The key to using 
colour is simplicity is best. Therefore, please do not use more than 4 brand 
colours within one design.



PRIMARY COLOUR 
PALETTE
These are the primary brand colours and should  
be used as the foundation to any design. 

Our primary brand colours look best at full 
saturation, but you can use tints where necessary. 

The correct colour values are specified, make sure 
that you are using the correct values.

ROSE

PMS: 426 U
CMYK: 3 / 52 / 48 / 0
RGB: 237 / 145 / 126
HEX: #ED917E

CHARCOAL

PMS: Black U
CMYK: 74 / 65 / 62 / 67
RGB: 37 / 40 / 42
HEX: #25282A

80% TINT
HEX: #F1A798

80% TINT
HEX: #515355

60% TINT
HEX: #F4BDB2

60% TINT
HEX: #7C7E7F

40% TINT
HEX: #F8D3CB

40% TINT
HEX: #A8A9AA

25% TINT
HEX: #FAE3DF

25% TINT
HEX: #C8C9CA

10% TINT
HEX: #FDF4F2

10% TINT
HEX: #E9E9E9



SECONDARY COLOUR 
PALETTE
To add flexibility to the visual identity, a range of 
secondary colours have been selected. Each colour 
has been selected to compliment the primary colour 
palette. However, communications should try to 
use the primary colours as much as possible.

Like our primary brand colours, these colours can 
use tints, but look best at full saturation. 

The correct colour values are specified, make sure 
that you are using the correct values.

The secondary palette should always be used in 
conjunction with the  primary colour palette and 
never used on its own.

DANDELION
PMS: 134 U
CMYK: 0 / 22 / 65 / 0
RGB: 252 / 200 / 117
HEX: #FCC875

LILAC
PMS: 7445 U
CMYK: 35 / 34 / 8 / 0
RGB: 167 / 213 / 193
HEX: #A7A2C1

SANDSTONE
PMS: 4745 U
CMYK: 28 / 31 / 40 / 1
RGB: 186 / 168 / 150
HEX: #BAA896

PUTTY
PMS: 4685 U
CMYK: 9 / 19 / 28 / 0
RGB: 230 / 204 / 181
HEX: #E6CCB5

80% TINT
HEX: #FDD391

80% TINT
HEX: #B9B5CD

80% TINT
HEX: #C8B9AB

80% TINT
HEX: #EBD6C4

60% TINT
HEX: #FDDEAC

60% TINT
HEX: #CAC7DA

60% TINT
HEX: #D6CBC0

60% TINT
HEX: #F0E0D3

40% TINT
HEX: #FEE9C8

40% TINT
HEX: #DCDAE6

40% TINT
HEX: #E3DCD5

40% TINT
HEX: #F5EBE1

25% TINT
HEX: #FEF1DC

25% TINT
HEX: #E9E8EF

25% TINT
HEX: #EEE9E5

25% TINT
HEX: #F9F2EC

10% TINT
HEX: #FFF9F1

10% TINT
HEX: #F6F6F9

10% TINT
HEX: #F8F6F4

10% TINT
HEX: #FCFAF7



TYPOGRAPHY
When used thoughtfully, typography becomes a powerful brand tool that can 
add visual meaning to what is being communicated. Our typography affords 
great flexibility and can be easily used in a wide range of situations.



TYPOGRAPHY
Nunito Sans is part of a well balanced sans serif 
typeface super-family, with 2 versions, Nunito and 
Nunito Sans. 

The project began with Nunito, created by Vernon 
Adams as a rounded terminal sans serif for display 
typography. Jacques Le Bailly extended it to a full 
set of weights, and an accompanying regular  
non-rounded terminal version, Nunito Sans.

With seven weights, this font family gives a nice 
range of flexibility, for any design.

Nunito Sans is an open source font readily available  
for download from Google Fonts: 
fonts.google.com/specimen/Nunito+Sans

Extra-Light 
 

Light 
 

Regular 
 

Semi-Bold 
 

Bold 
 

Extra-Bold 
 

Black

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z  
a b c d e f g h i j k l m n o p q r s t u v w x y z 
1 2 3 4 5 6 7 8 9 0 

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z  
a b c d e f g h i j k l m n o p q r s t u v w x y z 
1 2 3 4 5 6 7 8 9 0 

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z  
a b c d e f g h i j k l m n o p q r s t u v w x y z 
1 2 3 4 5 6 7 8 9 0 

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z  
a b c d e f g h i j k l m n o p q r s t u v w x y z 
1 2 3 4 5 6 7 8 9 0

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z  
a b c d e f g h i j k l m n o p q r s t u v w x y z 
1 2 3 4 5 6 7 8 9 0

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z  
a b c d e f g h i j k l m n o p q r s t u v w x y z 
1 2 3 4 5 6 7 8 9 0

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z  
a b c d e f g h i j k l m n o p q r s t u v w x y z 
1 2 3 4 5 6 7 8 9 0



TYPE HEIRARCHY
The way that type is used is a crucial element in 
making designs look professional. Use these tips to 
make sure that typography is consistent.

You shouldn’t need more than three-four different  
font-weights or sizes in any design.

It is also advised that you should not use more 
than three different colours. In most instances two 
colours should be more than enough. It is best to 
use colour in type sparingly, and with purpose. 

On the right is an example of how you can use type 
hierarchy in your designs. This example uses two 
colours and three font-weights and sizes. 

ABOUT ME
Director and Professional Photographer 
behind SNPhotography.
SNPhotography has provided a professional, high standard of photography for 
going on 8 years.

Sharon Newman is a high caliber, multi skilled photographer, that provides unique 
and reliable services to a broad range of clientele. Credibility and professional 
development has been an integral core to SNPhotography.

Sharon has a Diploma in Photo-imaging acquired through TAFE and she has been a 
member of the Australian Institute of Professional Photography for the past 7 years.

The services provided are quality Real estate, Architectural, Interior designer/Styling 
photography. Powerful commercial and family portraiture are also delivered.

Her Event Photography has been considered a service that creatively captures the 
moment with emotive photography. Multiple websites use Sharon’s expertise as a 
great marketing tool.

SNPhotography also supplies videography of homes sourced via a collaborative 
working relationship with her son who is also a photographer. Together they also 
provide personal video profiles and aerial photography, plus floor plans.

All of these services both photography, videography and processing are developed 
within a family environment. All family members are individual businesses in their 
own right and support each other through contractual arrangements.

SNPhotography’s website plays an integral role in providing fast efficient download 
of images to service all clientele. We also provide on the spot styling and emotional 
help to vendors that are moving home and have never experienced the process. 
We are the first port of call for agents working toward selling homes effectively. We 
have provided innumerable images to an unknown amount of clients.

Sharon is also a Champion Member of the Penrith Chamber of Commerce, attending 
regular events and providing their photography for their events and website.

Also as a member of the Women With Altitude, SNPhotography networks and 
develops community relations and support.

Sharon has won numerous awards for Portraiture and also exhibited in New York 
with SEE.Me.

SNPhotography won the 2016 Local Business Awards for Professional Service. 
This is the a major achievement for any Professional Photography Business.

Heading 
Nurito Sans Bold, 25pt

Sub-Heading or  
Pull-out Quote 
Nurito Sans SemiBold, 15pt

Body Copy 
Nurito Sans Light, 8pt


